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Mr. Architect... 
Mr. (ontractor... 


Hi OMe ....the finest place in all the world 


....a spot where ease, comfort, and the enjoy- 


ment of leisure hours bring happiness. 


The Electrified Home .... where 


modern methods have replaced old fashioned 
ones....is the home of today. There you will 
find satisfaction, relaxation, and real content- 


ment. 


To those who are responsible for the designing 
and building of homes we offer the services of 
Miss Ethelle Hudson, Home Lighting Spec- 
ialist, who has been trained in the lighting lab- 
oratories of the leading manufacturers. Take 
advantage of her study of illumination because 
of the good-will you will receive from the 


families you make happy in their new homes. 


Telephone 2-9321 and ask for 


“T]lumination, please.” 
»P 


Datias Power « Licur Co. 


Interurban Building 
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“Yes, the Adolphus has a 


heating system like ours” 


S your house pleasantly warm, all over? 

A gas furnace will keep it like a May 
morning, for a surprisingly low cost. Dallas 
houses can have the same automatic heating 
systems as the Adolphus, the Telephone 
Building, Sanger Bros., and hundreds of oth- 
er downtown buildings and factories. Dallas 
runs with natural gas. 


The modern Gas System... for Warm Air, 
Steam or Hot Water...is as sleek and com- 
pact as the new kitchen range. It turns itself 
on at sunup, and snaps off at bedtime. No 
handling and no storage... Spotless. Silent. 
Efficient. 


= 


THE DALLAS MAGAZINE, FEBRUARY, 1931 





Ask Our Engineers 


Our heating engineers will gladly inform and advise 
you, in selecting heating equipment for your own 
particular needs. They are just as interested in 
house-heating efficiency as they are in industrial 
installations. Won't you telephone them?. ..7-9411 . 


This city has pro- 
fited from its natu. 
ral gas for a fifth 
of a century. Dallas gets its gas thru 
SIX field lines, making 
it one of the finest- 
fueled citiesinthe world 


THE DALLAS GAS COMPANY 


Obtaining Gas from 
Lone Star Gas Company 


Producers and Transporters of Natural Gas 














T-L:D SERVICE IS. 


ORGANIZATION 
SERVICE 


Turning a selling idea into a finished advertisement often requires the 
services of half, or more, of the T.L.D. organization of 42 people. Each 
department, with a personnel trained for its special work, contributes to 
every campaign. The advice of 16 executives, whose professional experi- 
ence averages almost 13 years, is available in deciding advertising or 
merchandising problems. Each advertiser benefits by this large, specialized 
organization, made necessary by the number and size of this agency's 
clients. T.L.D. service is organization service. 
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Building a Balanced City 


Making 


Many Institutions Enter Into the 


HERE was a time and not so long 
ago when the only attractions 
drawing an industry to a given 
center were power, raw materials, 

labor supply and trade territory. The 
management may have, through their 
wives, made some inquiry as to schooling 
for their children. But very largely the 
city was thought of only as a place to 
make money in—and the management 
didn’t care particularly whether or not 
it had cultural opportunities making it a 
good place to live in for themselves or 
their families. And so far as their em- 
ployees were concerned, that didn’t mat- 
ter at all. 

Industrial attitudes have changed a lot 
in recent years. Not only is there a grow- 
ing insistence for cultural surroundings, 
but industrial leaders are actually par- 
ticipating in the furtherance of such civic 
enterprises. 

It might surprise many members of the 
Dallas Chamber of Commerce if they 
knew how many people associated with 
industry insist that they shall not stop 
learning in fields of culture and seek in 


| Dallas those adult educational opportuni- 


ties which will satisfy their intellectual 
desires. The fact that Dallas has kept 
pace with its commercial growth in this 
respect may not be fully appreciated by 
the old timers but seems to impress new 
comers most favorably. 

This commercial and financial center 


of a Greater Dallas 
By UMPHREY LEE 


is greatly advantaged by many important 
adult education projects. The University 
extension service of Southern Methodist 
University, directed by Dr. H. K. 
Taylor, takes a high place as an educa- 
tional opportunity. The Dallas Technical 
High School provides a night school 
which under Mr, J. O. Mahoney’s able 
direction has an extraordinary array of 
courses for adults with a fine staff of 
teachers and is nationally known. The 
Y. M. C. A. and the Y. W. C. A. 
make exceptional provisions in special 
fields and many hundreds of Dallas men 
and women are thereby advantaged. 
The extent to which the scores of wo- 
men’s clubs and men’s organizations 
serve in the field of adult education can- 
not be measured. Public and special li- 
braries are adequate to the service of the 
citizenship. No one in Dallas need have 
intellectual loneliness nor feel the lack of 
opportunity for continued education. 
The growth of Dallas’ cultural move- 
ments is gaining national recognition. 
The Executive Director of the Ameri- 
can Association for Adult Education 
says in his annual report: “In its in- 
spection of urban community organiza- 
tion activities throughout the country, 
the Association has readily given first 
rank to the work in Dallas, Texas. In 
this city the Civic Federation of Dallas 
and the Dallas Institute for Social Edu- 
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cation have assumed community-wide 
and even regional importance.” 

Through its Institute for Social Edu- 
cation, hundreds of Dallas men and wo- 
men avail themselves of continued in- 
formal education, each according to his 
taste and inclination, whether it be in 
Philosophy or Child Psychology or 
Science, or Prose Writing or Play Writ- 
ing or in appreciation of the fine arts— 
Painting, Music, etc,—all under com- 
petent and scholarly leadership. 

The Southwest Social Service Institute 
now in its sixth successful year serves not 
only Dallas, but the entire Southwest, as 
an Institute for training social workers, 
with a program directly related to local 
conditions and problems and with a com- 
petent and adequate faculty. 

The Library of some 3,000 volumes 
and 35,000 pamphlets is reputed one 
of the most valuable special libraries of 
its kind in the United States and is 
widely used not only in Dallas but by 
consultants throughout the Southwest. 

Through many and varied public 
lectures, many thousands are aided in 
their thinking, stimulated in reading and 
advantaged in their understanding of 
public affairs. 

The Civic Federation of Dallas creates 
and is given numerous opportunities to 
serve the public on special occasions 


(Continued on Page 13) 
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The stock market crash of 1929 was 
not a cause, it was an effect of a break- 
down of confidence. It was a state of 
mind. The dictionary definition of de- 
pression is gloom, dejection, discourage- 
ment. You will note that all of these are 
mental qualities. 

* ok * 


We talked of two millions out of 
work, but said nothing of the 42 mil- 
lions at work. We talked bank failures, 
but forgot the 55 billions on deposit. 


Merle Thorpe Talks on” How’s Business” 








Extracts From a 
Speech at the Quar- 
terly Meeting of the 
Dallas Chamber of 


Commerce 

















































“Danger—Men at Work” 


The above drawing well illustrates the spirit of progress being shown 
in the Dallas trade territory, with increasing industry being balanced 
with more effective and efficient agricultural methods. 
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We repeated false stories of failures, 
suicides and lunacy and with true human 
nature refused to recognize those suicides 
and lunatics when we met them on the 
street alive and sane. 

x * * 

We talked of 130,000 skilled autom« 
bile mechanics out of work in Detroit, 
when even in peak times there were less 
than 100,000 on the job at one time. 

x * * 

The Nation is a composite individual. 
It acts as an average man acts. You can 
put a healthy man in the hospital in 
three days by suggestion. 

* * * 

How soon we will get back to normal 
depends upon this composite individual. 
He is afraid now, he is full of fear and 
gossip. He is not acting normally. But 
some morning he will get out of bed on 
the right side and say “Life is too short.” 
I am going to take a chance again. I'll 
add more salesmen, I'll do the job right. 
I am not going to sit around and howl 
and wait for something to happen any 


longer. 


* * 


When the individual gets back that 
old-time American business courage, a 
willingness to take a chance, to risk his 
money and energy things will rapidly 
pick up. 

We have come to lean too heavily on 
the government. For 4000 years, political 
expediency has challenged economic law 
and in every single instance has come out 
vanquished. It would seem the Ameri- 
can people would learn from history and 
experience that there is no Santa Claus 
in government. 


* 





* * 


What about 1930? Isn’t there some 
good that can be said of the deceased? 
45,800,000 freight cars were loaded and 
unloaded and 3,000,000 trucks were on 
the job too. It made and sold a new au: 
tomobile for each 10 families at a cost 
of over 2 billion dollars, saw electrical 
production hit its highest mark, manu: 
factured 315,000,000 pair of shoes, fur- 
nished work for over 40 million people 
and dividend earnings of $4,500,000.(0. 
Hundreds of millions of dollars increase 
in savings and half a billion of new in- 
surance. 

(Continued on Page 13) 
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Melvin Traylor on “Depression” 


The result of a war is ultimate loss to 

both victor and vanquished. 
* ok & 

It is equally true that the history of 
economic progress is saw-toothed in its 
course, with records of prosperity and 
depression. In spite of all of this, it 
would take a hardy priest of pessimism 
to deny that we have not gone forward 
constantly in our attainment of better 
economic conditions since time began. 

ee @ 

|s it not possible that these depressions 
reflect compensating penalties for our 
mistakes during prosperous times? 

- a 

Conditions today are effects and not 
causes, and no attempt to treat effects 
which ignores the underlying causes can 
be of any permanent benefit in curing 
today’s troubles, or preventing a recur- 
rence of them. 

‘es 

No one perhaps will ever know the 
total sum expended in fighting the war, 
but I have never heard any one chal- 
lenge the statement that more than 
$100,000,000,000 of credit obligations 
were floated in the countries of the 
world during the period of actual fight- 
ing. It is staggering to contemplate that 
almost the whole of this huge sum was 
utterly and totally wasted, none of it was 
used for constructive purposes. But the 
debt, or the major portion of it, remains 
to be paid, and this in itself has created 
a condition full of possibilities inimical 
to human progress. 

. 2. <s 


After all, the real measure of purchas- 
ing power is income. 
* * * 


Finally, in 1929 we had absorbed not 
only the available liquid resources of our 
own credit market, but were using ap- 
proximately three billion dollars of the 
liquid credit of the rest of the world. 
The end had to come and the inevitable 
crash should not have taken anyone un- 
awares, 

* * * 

That was prosperity? Or was it? Are 
we richer today than before we started? 
When the bill is finally paid, will we 
have paid too much for our prosperity, 
and will we have learned any lessons 
from our experience? 











High Spots From 
Address Delivered 
at Salesmanship 
Club Inspiration 
Meeting 














Relief from owing too much money 
does not lie in borrowing more. 
* * & 


Another threat inevitable in periods of 
this character is the appeal to Govern- 
ment to engage further in those activities 
which most of us have believed belong to 
the domain of individual initiative. 

a 


My own feeling is that we need now, 
as never before, honest, fair-minded 
frankness between business and govern- 


ment. 
* * * 


In recent times, two outstanding con- 
tributors to the prosperity of the coun- 
try have been our railroads and our utili- 
ties. Today, these great industries are the 
objects—particularly the latter—of pros- 
pective Government assaults. If, due to 
Government regulation and supervision, 
either of these great forces are crippled 
in their ability to go forward, can any 
one possibly believe that the re-establish- 
ment of normal employment and normal 
conditions is humanly possible? 

* * & 


I believe thoroughly in the theory of 
proper governmental supervision and 
regulation, but such supervision and 
regulation must never assume the pro- 
portions of administration or confisca- 


tion. 
* * * 


Rates are fixed by one body and wage 
scales by another. Unless their position 
is dealt with in the most intelligent and 
constructive manner by these regulating 
forces, disaster is as inevitable as the 
march of time. 
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For all too long, we have dealt with 
emergencies on the spur of the moment 
without any well-matured plans or any 
consistency of purpose. 

eae 


And if it be true, as I believe, that 
any people are best governed who are 
least governed, it may be possible that 
we can rid ourselves of the complexities 
and restrictions of multiplying laws; 
and I should even hope that we might 
restore to the sovereign States some of 
their former integrity of action, which 
alone, is my opinion, will insure the sta- 
bility of the Republic and prevent that 
centralization of power which its found- 
ers never intended should rest with the 
Federal Government. 

x * x 


But it seems to me now, when we 
are no longer in that state, we 
should so far as within the law it is 
possible, provide for a slower amortiza- 
tion of our debt, with a consequent lift- 
ing of the burden of taxation. In my 
opinion, this alone would contribute 
more to a restoration of business activity 
and cheerful confidence than any other 
single step which could be taken. 

x * * 


In recent years we have witnessed a 
great revival in the direction of consoli- 
dations and amalgamations in almost 
every field of industry, the utilities and 
finance, which I believe warrants serious 
consideration. I do not know the maxi- 
mum size any enterprise may attain 
without losing its maximum efficiency. 
But of this I am perfectly certain: no 
enterprise of whatever character is ever 
more efficient than is its management, 
and I am quite sure also that no enter- 
prise can be successfully conducted with 
a division of responsibility for major 
policy. Somewhere in each institution 
there must be some individual with fixed 
responsibility and authority for the final 
“yes” and “no.” And when an institu- 
tion transgresses the limitations of one 
human mind to grasp with sufficient 
mastery the details of the business with a 
clarity which permits sound conclusions 
on policy, the institution in my opinion 

(Continued on Page 17) 
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EGENDS flourish when men 
gather under the stars around a 

camp fire. “Not often are they 
legends of love—always they are 

of treasure, gold and the deeds of men. 


It remained for a Texas author, J. 
Frank Dobie, to gather the most fasci- 
nating of these stories together and in 
book form, titled ““Coronado’s Children”. 
Mr. Dobie, now on leave of absence 
from the English department of Texas 
University to continue his study of folk 
and range lore in Texas, spent more than 
ten years studying and assembling this 
collection of fascinating tales. 

So impressed with the volume was the 
Literary Guild that ““Coronado’s Child- 
ren” was selected as one of its offerings. 
This is the first time such an honor has 
been placed on a Texas author or a 
Texas publisher. The Southwest Press of 
Dallas is publisher of the book. 


The book is beautifully printed and 
is illustrated with sympathetic drawings 
by Ben Carlton Mead, staff artist for the 
Witte Memorial Museum at San An- 
tonio. 

The following letter from Mr. Dobie 
gives a good background for the book: 

“If you have read “CORONADO’S 
CHILDREN”, you know already that 
while many of the stories run into the 
past, they are with a few exceptions 
derived from present day tellers and 
seekers. Last March and April Holland's 
Magazine ran one of the best stories 
appearing in the book, “THE LOST 
NIGGER MINE”. As a result of that 
story I received dozens of letters, many 
of them from people away from Texas, 
wanting “more information” about the 
“Lost Nigger Mine”. (Of course, I had 
already told all I knew and then some.) 
I have been reliably informed from at 
least three sources that a perfect deluge 
of seekers have been down in the BIG 
BEND hunting the nigger’s mine during 
the last few months. 


“As for the LOST SAN SABA, the 
LOST BOWIE MINE, I suppose there 
has not been a time during the last 
hundred years—certainly during the last 
ninety years—when some man was not 
looking for it. When I say that dozens of 
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Legends of the Southwest Preserved 
in Coronado’s Children” 


men are looking for it now, I am not ex- 
aggerating. Never a week goes by that 
some party does not call personally to see 
me or write me concerning it or some 
other hidden lode. I know plenty of sober 
stay-at-home business men, professional 
men, laborers—who yearn to go in search 
of some treasure or mine about which they 
heard plausible stories. I think that dur- 
ing the ten years I have been gathering 
material for CORONADO’S CHILD- 
REN I have given them form and coher- 
ence and told them in an interesting 
manner; but the country is lousy with 
not hundreds -but thousands of others. 
As I say in the introduction, the legend 
of lost or hidden wealth is the repre- 
sentative legend of America. And it has 
come to full flower in the Southwest. 


“In 1924 I brought out for the Texas 
Folk-Lore Society “LEGENDS OF 
TEXAS”. A large part of that book is 
made up of stories of lost mines and 
buried treasures, told by various con- 
tributors. Since then I have added to my 
stock ten-fold, and I have written the 
legends for various magazines. This writ- 
ting, plus my rather extensive wander- 
ings in search of legends, has made me a 
kind of recognized “authority” on lost 
mines and buried treasures. As a result I 
have received scores of letters on that 
subject. I don’t suppose that any other 
man has ever accumulated such a mass. I 
could send you many more of the same 
kind of letters that I am sending. Inci- 
dentally, I am going to ask that you 
preserve these letters and return them to 
me after you are through with them. 


“In addition to letters I have preserv- 
ed hundreds of clippings from current 
newspapers regarding treasure and lost 
mine hunts. I have had photostats made 
from California papers and keep thick 
packets regarding legends of Oklahoma, 
Mexico, etc. as well as of Texas. I have 
material for a whole book on Mexico 
legends—the most of them coming to me 
through American believers. I wish I 
could show you my newspaper collection 
of clippings. If they do not indicate a 
living 1930-2000 interest I don’t know 
what does. 


“The history of LEGENDS OF 
TEXAS is not without significance. It 


THE DALLAS MAGAZINE, FEBRUARY, 1931 






was printed by the Texas Folk-Lore So- 
ciety, an organization without funds or 
machinery. We issued 1,500 copies first. 
I had to take the financial risk for pay- 
ing the printer—and my wife and 
friends thought I'd have to pay the deb. 
Within six months we made a second 
printing of 1250 copies. The book sold 
for $2.50. They are out of print now 
and sell for $5.00 and $10.00. We could 
have sold hundreds more—many of thei 
to lost mine hunters. Yet the stories in 
LEGENDS OF TEXAS are few, frag’ 
mentary, crude, and disjointed compared 
to those in CORONADO’S CHILD- 
REN. 


“I have been approached more than once 
by men who wanted me to enter with 
them into a corporation for furnishing 
map, etc., to prospectors for money, or, 
else to form a stock company for selling 
shares. A representative of one of the 
outdoor magazines, who assured me that 
he was in touch with hundreds of ad- 
venture loving men over the world, 
showed me how we could both get rich 
by furnishing: these fellows “leads”. The 
ordinary man wants to run away from 
machinery and plow-horse routine. He 
wants to be pointed to the rainbow’s end 
He wants to know where there is land 
not plowed up, land with secrets and 
strange possibilities of wealth. 


“T have not told these stories to fool 
anybody, but I know absolutely that for 
the next ten years I'll be getting re 
sponses thick and fast from men, young 
as well as old, who want to go out and 
dig. If you will read the long chapter 
on “The Lost San Saba Mine” and the 
long one on “The Lost Nigger Mine”, 
you will see how really the stories do 
not come to an end. They can’t come 
to an end, for the searching and the 
telling are still going on. 


“Tt seems significant to me that parts 
of CORONADO’S CHILDREN have 
appeared in such divergent places as 
THE YALE REVIEW, and THE 
TEXACO STAR, AMERICAN MER- 
CURY and HOLLAND’S MAGA’ 
ZINE, THE COUNTRY GENTLE: 
MAN and THE ALCALDE, ete. I look 
for it to be read by a varied people, but 
if it does not prove to be acceptable to 
boys from twelve years old up, I shall 
miss my guess.” 
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Serving Our Trade Territory 
Dallas Chamber Adds Service to Retailer 


LFONSO JOHNSON, direc’ 
tor of the Trade Extension 
Division of the Dallas Cham- 
ber of Commerce, is now in 
the lower Rio Grande Valley continuing 
the program, started last July, of inten- 
sively cultivating our trade territory. He 
has visited more than one hundred cities 
and towns in west, north and east Texas 
and his present trip will take him to 
nearly every town in south Texas. He 
has invitations to speak at several annual 
banquets of retail merchants associations 
and chambers of commerce in addition to 
a large number of luncheon club engage- 
ments, mass meetings of retail merchants 
and their salespeople, and school and 
church gatherings. 

Mr. Johnson establishes personal con- 
tacts with merchants, ascertains their 
buying habits and their attitude toward 
the Dallas market. He has been inviting 
retailers to the Southwestern Style show 
and doing everything possible to en- 


courage them to buy in Dallas. He makes 
special effort to get complaints and to 
pass them on to those concerned in an 
effort to straighten out such difficulties 
and bring dissatisfied merchants back 
into the Dallas market. 


Mr. Johnson’s talks on store sales- 
manship and merchandising have been 
most favorably received; letters of appre- 
ciation being received every week from 
retail merchants associations, secretaries 
of chambers of commerce and from indi- 
vidual merchants. “Alfonso Johnson 
spoke to our merchants Monday and 
Tuesday and it seems that they are more 
alive after his talks than they have been 
in months. He is different from any 
speaker we have ever had” writes M. D. 
Abernathy, secretary of the Longview 
Chamber of Commerce. 


“We want to thank Dallas for sending 
Alfonso Johnson to Midland to talk on 
merchandising. The crowd that heard 


him was the largest that ever attended 
a meeting of its type in this city” says 
Paul T. Vickers, secretary of the Mid- 
land Chamber of Commerce. “The busi- 
ness men received much benefit from 
Alfonso Johnson’s talks as he deals with 
business fundamentals and not with 
theories. Speaking from practical exper- 
ience he held the attention of his audi- 
ence throughout” was the comment from 
Wm. J. Lawson, secretary of the Mt. 
Pleasant Chamber of Commerce. 


Retail merchants in all cities visited 
are offered personal service in way of 
suggestions about merchandising, sales- 
manship, store lighting or allied sub- 
jects and when Mr. Johnson cannot give 
the desired information he refers the 
merchant to those who can help. Many 
retailers have taken advantage of this 
service which is theirs for the asking. 

The luncheon club talk which Mr. 
Johnson has given to many civic clubs 

(Continued on Page 19) 






































Above are some of the herds placed on black land farms near Dallas by the Live Stock Bureau of the Chamber of Commerce. Above 
and to the left are herds on the farm of Ware Tufts near Cedar Hill and in the lower center is a group being fed by Melfin Smith of 
Verris. On the right is one of Mr. Tufts’ best specimens, on which he made a substantial profit in four months of feeding. 
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An Essential Factor in Development of Dallas 


UTHORITATIVE reports 
covering the entire Nation 
have shown for some time 
that Dallas is in more favor- 

able condition than most of the cities. 
There is every reason why Dallas 
should carry on with confidence and de- 
termination by all means that will sound- 
ly further its progress and development. 
More liberal support, in fact, should be 
given those tested agencies which have 
served constructively in past years and 
whose continued and more effective op- 
eration is of importance to every citizen. 
Chief among the agencies that have 
helped to make Dallas is our chamber of 
commerce. This organization has out- 
lined extensive plans that involve en- 


largement of service and heightened ac 
tivity. The accomplishments of the 
chamber of commerce, now as in other 
years, will be in proportion to the sup 
port which is accorded it by the business 
interests and the citizens of Dallas. 

What could Dallas accomplish with 
out its chamber of commerce? The citi 
zen who tries to answer that question 
will find himself evaluating the service 
which the chamber has rendered and 
stoutly conceding its importance and its 
essentiality. By strengthening the organ- 
ization for its work in this testing year, 
its efforts will be made even more re- 
sultful than in the past.—Editorial 
The Dallas Journal. 
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Month by month, in this column, will be recorded the growth of Dallas 
as shown by the available statistical information. 
———BANK CLEARINGS————— -————BANK DEBITS 
1930 1931 1930 1931 
January . , - _ Seer. 852,872.08 $165,527,152.37 $249,792 ,000 $195,534,000 
February - ‘ . 177,426,932.40 210,891,000 
March - . - - 190,336,355.97 280,475,000 
April - . . - 173,552,526.66 237,646,000 
May - . . . 169,373,159.89 204,548,000 
June ’ - - - 161,495,438.23 192,763,000 
July - - . - 160,236,652.31 188,529,000 
August - . - - 155,351,696.51 190,588,000 
September ’ 191,975,911.32 221,860,000 
October ~- , . ¢ 197,420,183.33 245,193,000 
November ’ 163,408 483.33 190,377,000 
December - - - 174,024,914.81 228,246,000 
Tora - . - $2,122,365,126.84 $2,641,178,000 
-— BUILDING PERMITS— -———POSTAL RECEIPTS—— 
1930 1931 1930 1931 
January - . . - - $ 535,830 $ 551,238 $ 329,647.47 $ 312,893.64 
February - - . - . $89,012 327,262,42 
March - - . . . . 795,645 327,534.36 
April pee Ae Wes ees 1,034,935 334,307.28 
Miy~s 2 & l/s “& « 569,997 322,891.54 
June - . . . . . 664,975 299,792.10 
July - . . - . - 1,314.702 285,853.18 
August - - - - - 941,165 291,150.22 
September - . - - 1,920,910 335,235.91 
October - - . . . 609,942 365,707.14 
November . . . . . 883,827 289,019.51 
December - . . - . 1,275,638 289,506.98 
ToraL- * 19,285,559 $3,897,908.11 
-—GAS METERS— -——TELEPHONES— 
1930 1931 1930 1931 
January - . - ’ - - - - 66,909 67,621 69,340 70,168 
February - - . - . . , 67,048 69,390 
March - - - - . - - - 67,099 69,440 
April A ee en ae eee ie 69,492 
Mey + «+ © © «# » «© + 67000 69,536 
June - ’ . . . . - ’ 67,111 ; 69,552 
July - - . . . - 67,142 69,601 
August . ‘ ’ . - ’ . 67,174 69,632 
September - - . - - - - 67,201 69,658 
October - . - . . - - 67,228 69,680 
November . - ’ . . + 67,259 69,701 
December . . . . . - 67,308 69,732 
*Includes Public Utility Construction. 
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WHO'S WHO... in the 


Dallas Chamber of Commerce 


Eprtor’s Note: In order that the members of the Dallas Chamber cf Commerce may become 
more familiar with brother members, this magazine will publish each month on this page short 


John R. Hancock 


There are two good ways of starting a 
conversation with John R. Hancock, 
avent for the National-Ben Franklin Fire 

Insurance Com 
pany. One is to 
bring up the 
subject of bees 
the other is to 
make some re- 
mark about In- 
diana. 

If you start 
on the first you 
will find that 
Mr. Hancock’s 
great hobby is 
the production 
of honey, that 
he has furnished 

honey for a national meeting of the Blue 
Goose, for the Dallas Baseball team and 
for a group of Asheville, N. C., visitors. 


If you open up on Indiana get com- 
fortable for the rest of the afternoon 
for if ever there was a loyal Hoosier he 
is one. He was recently elected president 
of the Indiana Club and he bears the 
title proudly. 

Mr. Hancock’s boyhood was spent on 
a farm in Guilford County, North Car- 
olina, though he was born in Indiana. 
He attended the Guilford College and 
later taught in the schools of that country. 
Later he attended a business college and 
led his class of 185 with an average of 
ninety-seven and eleven-twelfths. At 
Guilford College he won a medal for 
oratory. 


While in Guilford County Mr. Han- 
cock was one of the organizers of a mu- 
tual fire insurance company that has 
been in operation for nearly 35 years. He 
also organized a fire insurance company 
in Austin. 


For the past twenty years he has been 
operating the John R. Hancock Insur- 
ance Agency which he founded. This is 
said to be the only agency in Dallas that 
has existed so long under one name 
without any change. 


He is president of the First Methodist 
Church Brotherhood Bible Class. ‘ 


(Continued on Page 20) 


sketches of three of them. 


Charlie Windham 


Charlie Windham came to Dallas in 
1923 from the long leaf pine belt of 
East Texas, where, for the four years im- 
mediately fol- 
lowing the 
World War, he 
had operated in 
the town of 
Burkeville as 
postmaster and 
genial dispenser 
of general mer- 
chandise. After 
graduating from 
the Alford 
Academy in 
in 1913, he ob- 
tained his first 
job, as office 
boy, with the South Texas Grain Com- 
pany at Houston. He left this firm in 
1917 as city sales manager, to enlist in 
the United States Navy for the period 
of the war. 


Mr. Windham obtained his discharge 
from the navy in San Francisco and plan- 
ned to locate there after taking a vacation 
with his parents in Texas. However, be- 
fore he had caught up with his fishing 
and sugar cane chewing, neglected dur- 
ing the war, something besides the 
“whispering pines” began to change C. 
W's plans. Her name was Miss Gladys 
Patman, and the charm of the Golden 
Gate diminished rapidly. They were mar- 
ried at Shrevesport, La., in 1920. Mr. 
Windham sold his business, with 
branches, in three East Texas towns, in 
1923 to came to Dallas. He went to 
work in the Engineering Department of 
the Dallas Power and Light Company in 
November of that year and was chief 
clerk in the Design Division when he 
left that company in 1929 to organize 
the King Gas Burner & Appliance Co. 
Early in 1930 Mr. Windham and his 
associates incorporated their company 
for $50,000 and changed the name to 
The King Burner Company, Inc. The 
company built a new factory in Dallas 
during 1930 where the burners are man- 
ufactured and shipped. 

Mr. Windham relinquished active 


(Continued on Page 21) 
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Richard Haughton 


It is possible that there are some few 
people in Dallas who have not heard 
of Richard Haughton but it is doubtful 

if there are any 
who have not 
heard of Dick 
Haughton. 

A past presi- 
dent of the Dal- 
las Advertising 
League and the 
Dallas Sales- 
manship Club, a 
past secretary of 
the Dallas 
Chamber of 
Commerce _ and 
a past director 
in the Dallas 

Chamber and a member of other im- 
portant organizations it is easy to see 
that his past life has been filled with a 
number of things other than the pursuit 
of private business. 

Which brings up the fact that he is 
now president of the Ginner & Miller 
Publishing Company, publishers of the 
Cotton and Cotton Oil News, Interna- 
tional Cottonseed Products Directory, 
the International Cotton Buyer and 
Cotton Seller. 

Until recently and for the past ten 
years Mr. Haughton was Vice-President 
of the Johnston Printing and Advertis- 
ing Company. 

In a blank biographical questionnaire 
sent him Mr. Haughton left the date of 
birth blank but filled in the place as 
Marshall, Texas, and gave as his nation- 
ality “American”. Other important de- 
tails: 

Education: In public schools of Dallas. 

Political affiliations: Democrat. Public 
office: None. 

Wife’s maiden name: 
Seay. 

Children: Mrs. Richard Buckner 
Austin, Mrs. John Glenn Pew and Rich- 
ard Haughton, Jr. 

Brothers: Ben and Billy Haughton. 
Sister: Mrs. Ollie B. Bradley. Mother: 
Mrs, Robert B. Seay. 

But all that doesn’t tell you anything 


(Continued on Page 20) 
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Atlas Metal Buildings 
for Every Building Need 


Atlas Metal Works 


Dallas, Texas 









































Office Phone 
7-5561 









HENRY NUSS 
BOOKBINDER 
and 

PAPER RULER 
Loose Leaf and Binders 
416 South Ervay 




















Dallas 


FRED L. LAKE & CO., Inc. 
Rubber Stamps 


f STENCILS 
SEALS 
METAL 
CHECKS 


4 


Sect «61015 Elm St. 
DALLAS 





BRIDGE 
THE 
YEAR | 


from one family reunion to 
the next with frequent tele- 
phone calls home. The cost 
is so trifling. The satisfaction 
is so great. 





















National Air Transport 


Inaugurates New Service 


Reductions in air fares on National 
Air Transport passenger planes flying 
between New York, Cleveland, Chicago, 


‘Kansas City and Dallas, effective Feb- 


ruary 1, have been announced by local 
officials of the linc. 


National Air Transport, on Feb- 
ruary 1, extended its passenger air 
service south from Kansas City to Tulsa, 
Oklahoma City, Fort Worth and Dallas, 
with a flag stop at Coffeyville, Kansas. 
One southbound and one northbound 
schedule are flown daily on this route 
between Chicago, Kansas City and Dal- 
las. Ford tri-motored planes are used. 


Under the new low rates, the air fare 
from Chicago to Kansas City, has been 
reduced from $34.85 to $30.66. The 


fare from Chicago to Dallas is $64.31 


Fares between Kansas City and points in 
the southwest are as follows: Coffeyville, 


Kansas, $11.39; Tulsa, $16.06; Oklaho 
ma City, $23.73; Fort Worth, $33.65 
and Dallas, $33.65. 


The schedule of fares follows: 


From Dallas to Fort Worth, $5.00: 
to Oklahoma City, $14.37; to Tulsa, 


$17.59; to Coffeyville, $22.27; to Kan 
sas City, $33.65; to Moline, $53.36; t 
Chicago, $64.31. 


















New N. A. T. Ford Passenger and Mail Plane. 


In the Center of an 















Oil Circle 


Dallas’ trade territory added a few 
nillion dollars to its already $6,000,000,- 
000 in new wealth through the recent ex- 
pansion of the East Texas oil fields to in- 
clude Henderson and Longview districts. 


The city is now completely circled by 
producing oil fields and has taken a long 
stride towards becoming the oil center of 
the world. Already many of the larger 
oil companies are establishing headquar- 
ters in Dallas and more are expected to 
come soon. 

In order to assist its neighboring cities 
in the full utilization of their good for- 
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tune the Dallas Chamber of Commerc 
has assigned Julian Capers, Jr., to rep 
resent it in the East Texas oil district 
contacting business men, civic leaders 
and oil operators. Mr. Capers is making 
his headquarters at the East Texis 
Chamber of Commerce in Longview. 

J. Ben Critz, vice president and gen- 
eral manager of the Chamber, and Clyce 
V. Wallis, manager of the industrial de- 
partment, have made extensive visits into 
the new fields and have placed the faci 
ities of the Chamber at the disposal of 
the East Texans. 
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On the Cover 


Shown on this month’s cover is the 
new Dreyfuss & Son building at Main 
and Ervay streets, winner of the Retail 
Merchants’ Association award for the 
best new building (Alonzo H. Gentry 
and Lang & Witchell, architects), and 
the W. A. Green Co. building at 1616 
Elm street, winner of award for the best 
remodeled building (Dewitt & Wash- 
burn, architects). 

The committee making the awards 
consisted of Thomas D. Broad, Arthur 
C. Thomas and Ralph Bryan. 


Building a Balanced City 
(Continued from Page 5) 


such as the short Institute on “Progres 
sive Education” by Marietta Johnson 
and the notable lecture of George Rus- 
sell (AE). 

The close affiliation of the Dallas Art 
Institute with the Civic Federation of 
Dallas brings into happy contact a 
further facility for the encouragement of 
talent in the graphic arts and a new op- 
portunity for adults in cultural enjoy- 


ment. 
Ses 


Merle Thorpe 
(Continued from Page 6) 

I see no evidences of depression in 
Dallas. Texas is in much better shape 
than the rest of the country. 

. ¢ 


The big men of the future are those 
who are going ahead now without fear. 
* es 


There is no over production, but 
under consumption. Until everyone has 
the necessities of life, there will be no 
over production. 

* * 

One would think from the wailing 
that we had all been wiped out by a 
terrible catastrophe of nature. 

' +s 

We are all still here. The trains are 
running. You can get that number on 
the telephone. The traffic problem is still 
living. Movie houses are unable to seat 
their customers. People getting married. 
Preachers thunder against the laxity of 
the age. Doctors and dentists make ap- 
pointments weeks ahead. Lawyers briefs 
are just as long as ever. 

* * 

Under Nature’s white coverlet, bud 
and blossom await the sure coming of 
spring. 

* ok x 

If these commonplace signs of life as 
usual betoken national instability, then 
there is a public menace in the familiar 
warning: “Danger, men at work.” 





Monuments 
... to “Pro gress 


Dallas will soon have added 
three more beautiful sky- 
scrapers to its already im- 
posing skyline... 


D. P. & L. Co. Bldg. 
Lang & Witchell, Architects 
C. L. Shaw & Co., Gen’! Contractors 


Tower Petroleum Bldg. 
McNeny & McNeny, Owners 
Mark Lemmon, Architect 
R. O. Jameson, Steel Design 
Henger & Chambers, Gen’] Contractors 


Y. M. C. A. Bldg. 


Nathan Wohfeld, Gewl Contractor 
Anton F. Korn, Jr., Architect 


... three more expressions of 
unlimited faith in the future 
of the great Southwest. 

With these and many other 
similar monuments in leading 
cities of this territory... 

... the fabrication and erec- 
tion of steel was by Mosher. 


“Before you build, know steel” 


MasrEK 


Steel and Machinery Company 
DALLAS 


THE 


Ediphone 


. . as Necessary and as Convenient 
as Your Telephone 
Let Us Show You Our List of Local Users 


THE EDIPHONE Co. 


Phone 2-6976 Construction Building 
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Intensive selling is the order of business in Dallas 


today. 


Your competitor is making every effort to increase 
his list of customers, and many of your hard won 
customers are among his “hot prospects.” 

Are they proof against such vigorous attacks? 
Don’t take a chance! Keep in touch with them 
through “The Dallas Magazine.” 


Inquire about the advantages of “DALLAS.” 
Telephone the Magazine Department now. You 
will not be under any obligations. 


2-5425 
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Program of Work 


Your committee, appointed to recom- 
mend a program of work for the ensuing 
year, submits the following for your con- 
sideration : 


That the Dallas Junior Chamber of 
Commerce actively sponsor the es- 
tablishment at Dallas of a permanent 
museum for Texas Natural History. 
There are numerous other argu- 
ments as to why such a building 
should be placed in Dallas and this 
committee desires to urge the Board 
of Directors to seriously consider the 
adoption of this recommendation. 
That an effort to secure increased 
attendance at the weekly luncheons 
be made by the adoption of the 
group system. The groups to be 
made as small as possible and in any 
event not to contain more than 
twenty persons. A contest between 
the groups with suitable prizes of- 
fered the winner for points secured 
by attendance, new members and 
programs should be started not later 
than February Ist, and should last 
for a period of 6 months. Your com- 
mittee believes that an effort in this 
direction will not only increase the 
luncheon attendance but will also 
promote a close social relationship 
between the members. 


That a concerted drive for new 
members be organized and persist- 
ly carried on in an effort to main- 
tain a growing organization. 

That the activities of the Athletic 
Committee be encouraged and that 
this committee be urged to increase 
the number of tournaments held 
each year. 

That programs of an informative 
and instructive nature delivered by 
men of an established reputation in 
their work be earnestly sought after. 


That the present policy of having 
an entertainment program at night 
once each month be continued. 
That a strong effort be made to have 
a large Dallas delegation attend the 
National Junior Chamber of Com- 
merce Convention at Des Moines, 
Towa. 


That all aviation activities be en- 
couraged, continued, and expanded. 


That every possible support and aid 
be given the development of indus- 
tries in Dallas. 

That a great deal of attention and 


onsideration be given the “Good 
Will Trips” and all other activities 


Junior Chamber News 
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which tend to foster better inter- 
city relationships. 

11. That the following activities : be 
sponsored and participated in by the 
Junior Chamber of Commerce: 

(a) Fire Prevention Week. 
(b) Thrift Week. 
(c) Pay-Your-Poll-Tax Campaign. 
(d) Get-Out-The-Vote Campaign. 
(e) Public Safety Campaign. 
(f) Newsboys’ Christmas Tree. 
Your committee recommends the adop- 
tion of the above listed activities. 
Respectfully submitted, 
(Signed) Roperick B. THomas, 
Chairman, 
Myron Everts, 
LLoyp ELLiotT, 
N. A. EAstEr, 
K. BERTUCCI, 
W. B. Heap, Jr. 
PEYTON TOWNSEND. 


Regional Conference 


A two-day regional conference of the 
United States Junior Chamber of Com- 
merce heads a list of diversified activities 
sponsored by the Dallas Junior Chamber 
of Commerce during the past month. 
Other activities include the sponsoring 
of the Air Show at Love Field, the inau- 
guration of the N. A. T. Passenger- 
Mail Service from Dallas to Chicago, and 
the launching of the Spring membership 
campaign. 


Durward Howes, Los Angeles, presi- 
dent of the United States Junior Cham- 
ber of Commerce, told participants in 
the midwinter regional conference that 
they have a lot to look forward to, and 
challenged them to participate in every 
phase of the national life. 


Speaking at the banquet in the Baker 
Hotel, with which the two-day meeting 
closed, Mr. Howes declared that this 
section of the country, from evidence 
gathered on his tour of the United States, 
was less affected by the recent general 
depression than any other. 


He predicted that shortly there will 
be an international junior chamber, since 
organizations exist already in Canada, 
England and Hawaii. These, he said, 
“will do more to insure international 
good will than any of our Ambassadors.” 


P. L. Austin, president; Horace 
Thomas, secretary, and T. C. Rutledge 
of the Terrell Chamber of Commerce; 
Charles R. Moore, president, and Roy 
Christian, manager, Oak Cliff-Dallas 
Commercial Association, and Egbert 
Thompson, secretary, Gainesville Cham- 

















The Pivotal Point 
of the 
Daas WHOLESALE MARKET 


WHOLESALE MERCHANTS 
BuILDING 
912 CoMMERCE STREET 
Space available in units 
of 250 to 3000 square feet 
The home of scores of wholesalers 
and manufacturers 
2-4511 





HARRY BENNETT 


COMMERCIAL PHOTOGRAPHY 
(Successer to RAYMOND STUDIO) 
2108 McKinney Ave. Phone 7-4906 
We photograph anything anytime 








couldn’t take you as 


there as quickly. Long 
distance telephoning has 
never been so fast, so cheap, 
socompletelysatisfactoryasnow 


S 





_.. but its an even 
bet youll get the 
kind of Art Work 
youve been look- 
ing for by calling 
this number 7-5533 


Layouts, Dummies, Designs, 
Pen and Ink and Color 


Drawings 


e 


HuGH CARGO 


ofdvertising Mlustrations 
ALLEN’ BUILDING 
DALLAS 


Dewitt & Washburn 
ARCHITECTS 
1228-29 Kirby Building 
DALLAS 
Members American Institute of Architects 


Myers, Noyes & Forrest 
CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bldg. 
DALLAS, TEXAS 
Surveys, Investigations and Reports 








S. KOENIGSBERG 


INCORPORATED 
Cailors & Importers 


Our importations for Spring 
and Summer are here. 


Come and look them over 
at your earliest convenience. 


1306% MAIN ST. PHONE 7-1653 


RAGE RAVES 
2 SS SSS. 











ber of Commerce, were special guests. 

Charles B. Braun, Southwestern rep- 
resentative of National Air Transport, 
also was a special guest, inviting the 
delegates to be guests of his on an air 
tour of the city Sunday. 

Entertainment was offered by Ruth 
Laird’s Juniors and the Bel Canto 
Quartet. 

The banquet closed a day of business, 
opened with a breakfast presided over 
by Alphonso Ragland, Jr., president of 
the Dallas organization. 

At a meeting of directors of the Texas 
State Junior Chamber of Commerce a 
program of activity outlined by C. O. 
Girard, Dallas, and Lud Lincoln, Waco, 
was adopted. In it was included indorse- 
ment of the proposed drivers’ license 
law. 

Henry M. Lutz, San Antonio, nation- 
al vice president, was chairman of the 
conference, the last of five held recently 
over the country. 

Bese 

Have you tried football gin? One 

drink and you kick-off! 


Wifie—Newspaper stories aren't very 
clear, are they? 
Hubby—In what way, iny dear? 
Wifie—It’s so hard to tell which are 
the politicians and which are the gang- 
sters. 
BS es 
An American jazz orchestra which 
sailed the other day for a tour of South 
America will be lucky if it isn’t mistaken 
for a revolution. 
Zee 
“Dad, I found a pocket knife.” 
“Don’t you know to whom it be- 
longs?” 
“Yes, but he didn’t notice anything.” 
oe 


The professor’s wife was speaking. “I 
must say, James,” she said, “that you do 
not look so well dressed as you used to.” 

“That's strange,” said the professor, 
thoughtfully, “for they are the same 
clothes.” 

gS es 

Texas’ trend toward increasing its ur- 
ban population is shown by the fact that 
in the 1900 census, 17.1 per cent was 
classified as urban; in 1910, 24.1 per cent; 
in 1920, 32.4 per cent; and in 1930 (pre- 
liminary report) 41 per cent. 


Texas ranks first among the states in 
production of cotton, in number of mules, 
in number of cattle, in number of sheep, 
in wool production, in number of goats 
and production of mohair (producing 
about 85 per cent of all the mohair pro- 
duced in the United States). 
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Ladies and Gentlemen 
Keep This Tip Handy } 

Every Business man is called on sooner or later | 
to prepare and deliver an address at luncheon 
club, banquet or convention. We specialize in | 
gathering data and preparing speeches on any | 
subject. i 
Telephone 6-9396 
! 














Available 
Construction Man 


Whose experience could 
be used to advantage in 
retailing, estimating, 
and supervision of all 
classes of construction. 
Eight years’ experience 
in the building of fine 
homes. 


Young...Married... University Man 
Telephone 5-9022 








ZUBER & ZUBER 
Wholesale Collections 


408 Santa Fe Bldg. 
Established 1918 
C. B. ZUBER F. M. ZuBer 


a 


CLhere 


is more real satisfaction in a fiky- 
| cent out-of-town telephone call than 
in days of back and forth writing. 
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Melvin Traylor 
(Continued from Page 7) 


has passed beyond the possibilities of 
maximum efficiency and economy in its 
conduct. 
x * 

if there is one point upon which all 
agree, it is that the American standard 
of living must be maintained. However, 
we must not confuse the standard of 
living with the cost of living, and we 
must not confuse an arbitrary fixed wage 


in dollars and cents with a real wage | 


in its purchasing power. Employers must 
be as quick to recognize the real wage in 
a rising market as labor must be to re- 


cognize the real wage in a falling mar- | 


ket. if there is to be any stability in pros- 
perity and employment hereafter. Busi- 


ness cannot prosper if costs eliminate | 
profit, and labor cannot work as fully as | 


it should if capital is denied a proper 
return. 
x * & 

| am convinced that when the Ameri- 
can people come face to face with the 
facts and realities of our situation, they 
will cease to deal with shadows and 
direct their attention to substance. In 
that atmosphere, sane solutions will be 
found. I believe, also, that conditions to- 
day are better than many are willing to 
admit. I am happy that they are no 
worse than they are, for we have trans 
gressed so many of the sound rules of 
economics that our penalties might well 
have been more severe. Out of the stress 


and difficulty of the situation I believe | 


gradually we shall return to simpler 
thinking and simpler living. For it seems 
to me that what we want above every- 
thing else is to abandon the struggle to 
keep up with the Joneses, and to redis- 
cover the true purpose of life, which is 


the jcy to be found in the simple virtues | 


of industry, thrift and sane living. I be- 
lieve in our people, in our country and 
in the God who directs our destinies, and 
I welcome the future with confidence 
and unshaken faith. 

* * & 

“You have a splendid collection of 
mounted fish—but what are the long 
empty panels for?” 

“Oh, those are some that got away!” 

oe 


A proposal to allow dogs to travel 
free on the Aberdeen tramways is, I un- 
derstand, under consideration. It is de- 
nied, however, that certain of the citi- 
zens are learning to bark. 

Bese 

Whales, according to a naturalist, can- 
not smell. 

He has obviously never been near a 
dead one. 














As Striking as Color.. 


CoLor in an advertisement provides an 
additional punch. It is worth the extra 
run. Typography gets the same effect. 
Both pay for themselves if rightly used. 


JAGGARS-CHILES-STOVALL, Ine. 


ADVERTISING TYPOGRAPHY 


1306 Marilla Street WwW Telephone 2-4591 

















Used Office Furniture 
Bought and Sold 


Cuarrs, SAFES, FILING CABINETS, 
Desks, ADDING MACHINES. 


Typewriters (rebuilt and repaired) 


New Office Furniture at Carload Prices 


OFFICE EQUIPMENT CO. 


Formerly Dallas Printing Company 


1312-14 Young Street 











2-1713 2-1713 

















PHOTOSTAT PRINTS 


Facsimile Copies at Original Size, Enlarged or 
Reduced of any Written or Printed Document, { 
Legal and Commercial Papers, Letters, Drawings, 
Maps, etc. 

JNO. J. JOHNSON 
1912 N. St. Paul St. 2-8067 


FRANK ROGERS 


Photographs For All Purposes tives. Ask us about discount 
712 Elm Street 
Phones 2-8026, 2-8027 


Only 


DALLAS can give you a selec- 
tive audience composed of 


outstanding business execu’ 


to contract advertisers. 


2-5425 


In 1907 as in 1931 
“‘A Good Agency to Do Business With’’ 
Insurance of All Kind: 


JOHN R. HANCOCK & CO. Dallas 


Suite 909-910 Southwestern Life Bldg. 
Phone 2-4543 Dallas, Texas 
Member of the Chamber of Commerce 














Plain or printed 


BARONIALS, BANKERS FLAP, CATALOG, 
CLoTtH LINED, Corn, CLasp, DUPLEX, 
Druc, ENVELOPE ORDER’ BLANKS, 
PENNY SAVERS, PosTAGE SAVERS, POL- 
Icy, TIME SAVERS, THEATRE TICKET, 
Tin ENpD, SPECIALS OF ANY SIZE OR 
STOCK. 


ENVELOPES 


MANUFACTURED 
BY SPECIALISTS 


Commercial Envelopes 
and Special Sizes 


HESSE ENVELOPE COMPANY of TEXAS 


DALLAS 
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INTERNATIONAL 
TRUCKS 



































INTERNATIONAL HARVESTER COMPANY 
OF AMERICA 
405 SECOND AVE. (1NcoRPORATED) DALLAS 


NOISES 


Noise—the clatter of typewriters, adding 
machines and other mechanical devices, 
the shuffling of feet and the hum of 
dictators’ voices grows in intensity in 
the average office because of hard reflect- 
ing surfaces of walls and ceilings. 


® ® 


Noise distraction breaks down nerve re- 
sistance, scatters attention that ought 
to be concentrated, increases blood pres. 
sure and is destructive to efficiency. 


@ © 
“Cut out the noise,”"—promote health- 
ful, soothing, restful working conditions 
in your office with 





| Acoust! —(eELotex 








S. W. NICHOLS COMPANY 


P. ©. BOX 1107 PHONE 3-2166 
209-11 EXPOSITION AVENUE 


DALLAS, TEXAS 


S. W. Nichols Company, P. O. Box 1107, Dallas, Texas. 
‘ en Please send me literature and information regarding Acousti- 
elotex. 


Name 


Address........... 

































| March Conventions 


March 2-4—Weichsel’s Beauty School 
and Show. 

March 4-7—A. A. U. Texas Men's 
Open Basketball Tournament. 

March 8-13 — Methodist Training 
School for Sunday School Workers. 

March 9-11 -— Southwestern Fire 
| Chiefs’ Assn. 
| March 12—Texas General Passenger 
Agents Assn. 

March 14-15—Second District, Busi- 
ness & Professional Women’s Club. 

March 15—Y. M. C. A. Boxing 


| 
| Wrestling Tournament. 


| 
} 
| 
| 





March 16.—Georgia State Chamber 
of Commerce Goodwill Trip. 
| March 19-20 — Southwest Division 
| National Stationers’ Association. 
| March 20-21—Texas Cotton Assn. 
March 23-28—Girls’ National A. A. 
| U. Basketball Tournament. 
March 24-25—Texas Rexall Conven- 
tion. 
| March 30-April 3—Spring Clinical 
| Conference of Dallas Southern Clinical 
Society. 
March—Delta Gamma Sorority, Provi 
ence Meeting. 
March—State Baptist Executive Board 
Probably March—Lone Star Gas Co 
Foreman Conference. 
Probably March—Staley Sales Corp. 
| Probably March — Advance-Rumely 
Sales Conference. 
Probably March—Simms Oil Co. Sales 
| Conference. 
| Bs e8 
Texas’ per capita wealth was $4.59 in 
1917, $10.55 in 1927 and-$12.85 in 1928. 
a 8 
Texas’ population 100 years ago was 
less than 50,000. Now it is 5,810,683. 
Statisticians predict it will be 7,015,000 
in 1950. 
Bes 
Texas has approximately one-sixteenth 
of all the daily newspapers published in 
the United States—117 or 6.02 per cent 
of the total. 
aes 
“What are you standing over there 
throwing rocks at that little boy for?” 
“T dasn’t go closer, ma’am. He’s got 
the whooping cough.” 
gSeeg 


A headline says: “There Were Hair- 
pins in Ancient Ur 3,000 Years Ago.” 
That’s nothing; there were hairpins in 
the United States only ten years ago. 

Bes 

Client (just acquitted on burylary 
charge)—Well, good-bye. Ill drop in 
on you some time. 

Counsel—All right, but make it in 
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the daytime, please. 
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Serving Our Trade 


Territory 
(Continued from Page 9) 


has been printed in several newspapers 
because of its optimism and has brought 
him invitations for return engagements 
in many cities. “That talk ought to be 
good”, said Mr. Johnson when asked 
about its content. “I quote such reliable 
authorities as Moses, Forbes and Babson 
and to them belong any credit that may 
result.” 


A letter just received from M. B. 


Sherwood of Sulphur Springs concerning | 


the luncheon club talk says, “Without a 
bit of flattery intended, Mr. Johnson's 
tal: on business cycles caused more fav- 
orable comment than that of any other 
visiting speaker within my knowledge. 
Chis. F. Ashcroft, a local banker, presi- 
dent of the Rotary Club and a director 
of the East Texas Chamber of Com- 
merce, told me that he did not remember 
of ever hearing a more interesting talk 
on any subject. I only wish it were hu- 
manly possible for Mr. Johnson to speak 
before every service and commercial or- 
ganization in Texas.” Mr. Sherwood is 
secretary of the Sulphur Springs Cham- 
ber of Commerce and also of the Lions 
Club of that city. 


“The reception given me in every part 
of Texas has made my work most pleas- 
ant in spite of the long hours and steady 
grind”, said Mr. Johnson recently. “The 
retailers seem to appreciate my efforts to 
be of service, the crowds at all my pro- 
grams have been most attentive and the 
hospitality has been wonderful. They 
recognize the importance, to them, of 
having a great market in Texas and they 
admit that it is a reciprocal proposition 
between the retailers of the Southwest 
and the Dallas Market; each is interested 
in the other. Even those who, for some 
good reason are buying elsewhere say 
they want to see our market grow and 
that they will be buying here eventually. 
These merchants appreciate not only my 
service but the service given them by 
the wholesale merchants and their repre- 
sentatives. I have not yet found a mer- 
chant nor a chamber of commerce un- 
friendly to the Dallas Market.” 


Texas has 106 airports and 75 more 


under construction or projected. 
a 8 


Texas will contract for $5,000,000 
worth of road work at the meeting of 
the Highway Commission in January. 

a 8 

A millionaire attributes much of his 
success to golf. Most men owe their golf 
to success. 
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2500 McKinney Avenue 








near the zero hour 


N THE LIFE of every busy advertising manager 

—or of anyone who uses printed matter— 
there comes a day when he has to work against a 
deadline, and he wishes to high heaven that he had 
an assistant—say someone who would furnish him 
an idea once in awhile, or who at least could be 
depended on to carry out. given ideas quickly and 
capably. The ad manager would then have time to 
finish other necessary tasks. 


If you are such a person near the zero hour and in 
need of help on the details and plans of your printing, 
a phone call to this organization will bring you the 
assistance you have in mind. You will be pleased 
with the swift and efficient way we handle every- 
thing on that intricate or “Jast-minute”’ job—details 
such as art work, copy helps, the right paper, ap- 
propriate typography, in fact, whatever you need. 


But whether you are rushed or not, you will get 
more for your money in the long run by allowing 
an experienced and well-equipped printer to work 
with you. 


Texas Publication House, Ine. 


SPECIALIsts IN THE PRODUCTION OF 
PRINTED ADVERTISING 





Telephone 7-1174 










John R. Hancock 


J. L. BURGESS L. E. ELLIOTT 





ON ROUNTAIN. BLAS BATEMAN” (Continued from Page 11) 











































OUNTAIN 
. W. H. WHITE 


In addition he is a deep student of 

BURGESS, BURGESS, ornithology and there are two beautiful 

CHRESTMAN & BRUNDIDGE bird houses at his home, 3131 Lemmon 

Attorneys Avenue, and many a purple Martin 

makes his home at that address in the 

spring, after a winter's sojourn in Mex- 
ico or Central America. 





1106-1112 Southwestern Life Bldg. 
General Civil Practice 


G time 


Specialties— 




































Corporations, Insurance, Machinery aati 
and Real Estate Practice. 
Richard Haughton 
nn LA =>. (Continued from Page 11) between flats 
ell Mea about the genial smile, the cheerful 
peRLUE PRINT CO greeting, the hearty and friendly hand- . 
. Al Us shake that is the first and, incidentially .... with 
107 Constructio: the lasting, impression of Dick Haugh- 
= = ton. An optimist tempered with good FIRESTON ES 
judgment, a “good fellow” who's friend- 
SCHOOLAR. BIRD & liness is real and sincere, he is a living 
y WwW 


example of what Dr. Julius Klein has 


McCULLOCH 

























































































described as the true American business 
C. H. Schoolar, C. P. A., President man. On such as he rests the hope of re- ech: . . * 99 
George H. Bird, Sec'y & Treas. covery from depression, the victory of Skinnie & J smite 
Established in the Southwest ee ere eer Dallas Firestone Dealers 
Twenty-three Years Dealing with such men as Dick Young at St. Paul Ross at Harwood 
Haughton has put romance in business 7-2020 7-3177 
AUDITS ---~- SYSTEMS and pleasure in commerce. Jefferson at Madison 
TAX SERVICE — 
5 Fe Buildi Dalles. T. Editor’s Note: Although Mr. Haugh- 9-1118 
samyloseiintatiacctas amas. “exas HH! ton left the date of birth blank he an- 
swers to the name of “Grandpapa” to the | 
== Austin twins 
S. L. EWING ans | 
COMPANY Jake—I hear Dick is in the hospital. | 
PSE Pete—Yep. Caught in the rain and 
1606 Commerce tried to economize by not taking a tax- 
2-3026 Dallas icab. Now he’s got pneumonia. 4) 1504-6-8 Caruth.. Dallar Phone: A . 
rm Jake—And Tom’s in the hospital too. { 2.77 G GGA ORES DEG 1 
ee Pete—Yep, he took a taxicab. [ 
I 
Sees 
Cannon Ball Towel Young Wife—I must apologize for . 
Supply Company the cake I made, dear. I think I left | 
2009 Orange St. _ Dallas, T oe ec, 
' ne cu cp amaea tl Husband—Nothing you left out could 
Everything Furnished in the make a cake taste like this. It’s some- 
Towel Supply Line thing you put in. 
Seas 
SERVICE UNEXCELLED “That's certainly a very lifelike snow- 
Phone 2-2736 man you have there. I almost thought I 
saw it move.” 
“Maybe you did, mister, we've got 
my brother Jimmy inside.” 
A Complete Banking, Trust and bite: 
Investment Service “Who says that all men are born 
free?” wailed the young father as he re- more personal Way to 
ceived the doctor’s bill. 
The ean correspond — by long 
Republic National Bank Kind Old Gentleman—Ah, my boy, distance telephone. 
ond Trat Co do you realize what it is that has brought 
' the wrinkles to your kind old mother’s It’s very inexpensive. 
Dallas, ‘Texas brow? a 
Willie—Oh, yes sir. It’s some of the 
bridge partners she gets. » 
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Charlie Windham 


(Continued from Page 11) 


management of the King Burner Co., in 
January of this year to devote his entire 
time to the management of the Dallas 
properties of the Tom B. Owens Co., 
which includes the Burt Building at 
North Ervay and Patterson Streets, and 
with which he had been connected for 
some time. 


During the first four years in Dallas, 
Mr. Windham took a course in law at 
the Y. M. C. A. Evening School and 
has never ceased to be an active sup- 
porter of that institution. He has been 
a member of the Committee of Manage- 
ment of the Dallas Street and Newsboys 
Club for several years; served as director 
and lion tamer of the Dallas Lions Club 
for two years; is active in the affairs of 
the local association of building owners 
and managers; and is a director in The 
King Burner Co. 


Mr. Windham’s hobby is convincing 
prospective tenants that the Burt Build- | 


ing is in the best location in Dallas for 
an office building. How well he has done 
the job is evidenced by the fact that the 
owner is planning to add 20,000 square 
feet of floor space in the near future. 
The property for this annex has been 
purchased, but actual construction was 
delayed due to recent uncertain business 
conditions, 


C. W. doesn’t admit it, but for sev- 
eral years he did a Weaver Bros. Act on 
his old family handsaw for church, 
school, and club gatherings, etc. Accord- 
ing to records seen recently he has 
played to nearly a thousand audiences in 
Dallas and vicinity, gratis. Weather con- 


ditions never kept him from a promised 
performance, and Mrs. Windham says 
he would be doing it yet, only their two 
youngsters are getting too big for her to 
corral without help; and, too, one of the 
neighbors has a new dog that sets up 
such a howl when he starts practicing 
that C. W. can’t differentiate the tones. 


“How are you getting on now you are 
married?” 

“Oh, life is very different.” 

“How is that?” 

“Before marriage she listened while I 
talked, during the honeymoon she talked 
and I listened, and now we both talk 
and the seo aie listen.” 














Rig ht Here 


..a modern fac- 
in “DA LLAS ,, tory comparing 











favorably with any in the 


v 


country, devoted to the 


manufacturing of high class 


SHOW CASES 


& Store Fixtures for 


all Lines of Merchandise. 


From Manufacturer direct to you—at a 
saving in price and freight 


Adleta Show Case & Fixture Mfg. Co. 


1900 Cedar Springs 


DALLAS 


Telephone 7-6098 








Receivers, Forwarders and Distributors of all classes 


of Merchandise and Household Goods, 
and Heavy Hauling. 


Machinery Setting 


We have very desir- 
able office space ar- 
ranged with warehouse 
or exhibit space adjac- 
cent thereto. 








Dallas Transfer & Terminal Warehouse Company 


Phone 2-7111 


Second Unit, Santa Fe Bldgs, DALLAS 


Est. 1875 























Manufacturers of 
SALES BOOKS) 
ORDER BOOKS 
BILLING SYSTEMS 
RECEIPT-BOOKS 
COUPON BOOKS 
PEN RULING | 
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New Dennison Manager 











“Conditions today 
are effects. 


not causes... 


. and no attempt to treat effects 
which ignores the underlying causes 
can be of any permanent benefit in 
curing today’s troubles, or prevent- 


ing a recurrence of them.” 


This statement was the gist of an 
address by Mr. Melvin A. Traylor, 
president First National Bank of 
Chicago, before the Salesmanship 


Club, January 29. 


The address has created such wide 
interest that this bank has had it 
reprinted in booklet form and will 


mail a copy free to those requesting it. 


» 4 


First National Bank 


llas 
n s 


Resources $100,.000,.000 


(AUTHORIZED TRUSTEE, DALLAS COMMUNITY TRUST ) 


























L. L. Dorsey has just been appointed 
mariager of the Dallas district office of the 
Dennison Manufacturing Co., Fram- 
ington, Mass. The announcement wa: 
made by home office officials who wer 
in Dallas during the latter part of Di 
cember. The Dennison Manufacturin 
Co. has maintained a district office in 
Dallas for twenty years. The office ; 
now located in the first unit of the Sant: 
Fe Building. 


Famous Aviator Coming 


Lieut. Walter Hinton, the first man 
to fly the Atlantic and the first man to 
fly from North America to South Amer- 
ica, will be the guest of honor and prin- 
cipal speaker at a luncheon at noon 
Wednesday, February 18 in Peacock 
Terrace of the Baker Hotel under aus- 
pices of the Exchange Club of Dallas, 
with other clubs co-operating. 

The Junior Chamber of Commerce 
and the Wholesale Credit Men’s Asso- 
ciation will meet with the Exchange Club 
in a body, but members of all other or- 
ganizations are cordially invited and 
business men interested in aviation are 
particularly urged to attend. Music will 
be furnished by the twenty-five piece 
uniformed band of Peacock Military 
Academy under direction of Col. Ralph 
Beck. Tom C. Clark, assistant district 
attorney in charge of civil affairs, will 
preside. 

Lieut. Hinton is on a nine-month tour 
covering more than 800 cities and towns 
of the United States—a tour which is 
devoted exclusively to the interests of 
aviation. 

Admission to the luncheon will be $1, 
payable at the door, or tickets may be 
reserved in advance by communicating 
with Jon Carsey of Carsey & Linskie, 
general chairman of reservations, tele- 
phine 7-1020. 
















Foreman—Send in young Clancy. I 
saw him smoking on a load of powder a 
while ago, and I’m going to fire him 

Rafferty—Well, sorr, here’s part of 
his hat. 

gS 8 8 

Wife (to sax-playing husband)— If 
you don’t stop playing that thing I'll so 
crazy. 

Husband—You're crazy already. I 


stopped half an hour ago. 
gS ese 


Texas has 297 hospitals equipped with 
25,024 beds; 1,170 hospitals with 79,410 
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rooms. 
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Advertising With a Kick 


The following letter was received by 
Commissioner John C. Harris from 
Arthur Tienken, editor and business 
manager of the American News Trade 
Journal of New York: 


“I got a great kick out of this page 
that appeared in the New York Times 
of January 13th. While I visited Dallas 
only once, I certainly like the city and 
the people in particular. 


“I am glad to see that Dallas is pro- 
gressing so nicely. Somebody said to me 
in Dallas, that it was the New York of 
th Southwest. I rather regard Dallas as 
the ‘nerve center of the Southwest.’ 
You have something distinct and indi- 
vidual in Dallas that New York hasn't 


go 





The Story of the Trinity 


‘Ine of the most interesting books that 
has come to the editor’s desk in a long 
time is “The Canalization of the Trinity 
River” by E. H. Brown, published under 
the auspices of the Trinity River Canal 
Association. 


The book reviews the early history of 
attempts at navigation and shows con- 
clusively that changing conditions and 
improvements in river craft have made 
possible canalization where navigation 
was once abandoned as impracticable. 
The influence of river transportation on 
commerce and industry is clearly brought 
out in the book, through recounting the 
operation of other canals and navigable 
rivers. 

Mr. Brown appropriately dedicates the 
volume to Dr. J. B. Cranfill of Dallas, a 
leader in the former attempt at naviga- 
tion and one of the prime movers in re- 
viving the issue. Dr. Cranfill writes the 
foreword, in which he pays high tribute 
to his co-workers on the project. 


The book is interestingly illustrated 
with pictures of the River back in Com- 
modore Duncan days, scenes on other 
canals and sketches of the river when it 
will be completed for canalization. 


Only a limited edition of the book was 
printed, each volume being numbered. It 
sells for $10 and may be obtained by ad- 
dressing the Trinity River Canal Asso- 
ciation, 1602 Aviation Building, Fort 
Worth, C. H. Plyer is business manager 
of the publication. 


_ “Your silver wedding anniversary, is 
it? Congratulations, old boy.” 


“Yes, that’s the first twenty-five years 
of it over.” 
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--- Makes Quicker Sales 


Do you want to stir up business so that your cash 
register will be ringing once more with the coin of 
the realm? Do you want to put some real effort be- 
hind the push for more business? Do you know of 
any kind of effort that is more powerful than direct 
effort? 


Quicker sales come as the result of concerted direct 
force at the source of sales (your market). Carefully 
planned direct-mail advertising is always expressed 
with good printing. The man power of the Southwest 
Printing Company has earned the title “More than 
Printers” because it understands and puts into prac- 
tice the fundamental principles of direct advertising. 
There is no substitute for doing the right thing the 
right way. Good printing makes quicker sales. 


Southwest Printing Company 


COWAN -- VAN HUSS - MALONE 
TELEPHONE 2-9224 


Conveniently located at 917 Camp Street, Dallas 








1 We CanAlll Profit 
By His Example 


In the hectic struggle of ourtevery _day 


life Vit it is Fitting that we pause and | pay 


ee — 


ul] Shiv 


. ——— 


abute to those who have gone before. 


George Washington... citizen, statesman 
and soldier, who by his character, per- 
severance and fighting qualities, helped 


to lay the foundation for this great nation. 


Overcoming obstacles, working consis- 
tently, stabilizing business, his tenacity 


should be an inspiration to men of today. 


Let us profit by his example. 


THE DORSEY COMPANY 


MANUFACTURING STATIONERS, PRINTERS 
LITHOGRAPHERS, OFFICE OUTFITTERS 


Commerce . . . . toJackson . . . at Poydras 











